


































































































































































































































































































































































































































































































































































































































































































































































































































































に関する国際比較調査 A Study on Intemationa1 
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四any countries in the 別orld have been urg iog Japan to lIake its 
...rltet・ore accessibJe. Var ious policies are adopted to open up ・arltetsfor foreign products. Japan has not attained a h1gh degree 
of i..port such as Western advanced couotries. and is sti11 condellened 
internat10nally for its lIarket cJosedness. 
Opport凶 ities for pr1ce co・凹t1t10n io Japan are restrained by the 
governaent reguJations as ..e11 as by the d1str1butioo syste・..hich
is hardJy responsive to suppJy sources. thus produc1ng a ・arket
price differBDtials between doaestic and overseas・arkets. The fact 
that the iofor・at100 00 the price different1aJs has ..idely been 
per・eatedaaong CODSu.ers. Besides. criticis・isvoiced against the 
前asteof resources and the destt'uction of environaent in both of 
..hich a shorter range product cycJe running is deepJy invoJved. 
With the gro..th of their inte11igence. coosUllers have been COlle to 
use oot onJy inforll8t1oo obtained froa the1r 0欄nexperiences. but a 
..ide range of infor・at10nlIade avallabJe through various ・edia; tbis 
t rend has beco・e so coospiCUOU5 tbat it i5 no.. represented as 
bebavioraJ changes of coosuaers. !aIt1og good use of aarltet inforlla-
t i on 9 aany consu・.eCShas nool begun to tehave as problea solvers 10 ・arltet place. and are reduciog effects of a ・arketiog strategy 
lntended to affect consuaers' preference to sOlle specif1c braod by 
offeriog bigbJy different1ated products. So far.・anufacturershave 
successively introducted oe.. products and dlversified their products. 
But. tbe 1・proved abiJ ity to process lnforllation on the s ide _ of 
consuaers・eans that are extr且c8tingtbe.selves froa sucb ・anipula-
tion. tbus urgiog aanufacturers to・od1fythe ..arketing practices. 
In the price sensitive American and EuropeaD凪arkets. neM products 
based 00 advanced techoologies are so・etilles launched . ithou t 
resuJ ting 1n such as excessive product differentiat100 as Is often 
done 10 Japao. 10 tbe Japaoese ・arket. aanufacturers have been 
continua11y introduclng tbe product differentiation and has driveo 
the developaent of product and process technology. 
GonslIlers have tended to react to ne.. differeotiated products conti-
nua11y rather than to prices. as a result. d1fferentiation in pro-
ducts and lIanufacturers adlli01stered distr1butioo cbanoeJs deveJoped 
Thus. the distrlbution systell aod co・petitiOD lIechanisa has becolle 
less responsive to prices. result1ng in d1ffer 
